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88% of visitors are extremely likely / likely to visit JGTD in 2024
How likely are you to visit the show in 2024? (on a scale of 0-10)
Source: Data from visitor survey

Extremely Likely (9-10)

58%

Likely (7-8)

30%

Extremely unlikely (0-1) 

2%

Unlikely (2-3) 

2%

Neutral (4-6) 

8%

TOP 15 VISITOR COUNTRIES/REGIONS



Main Product Interest

Main Business Nature 

Job Position

Finished Jewellery

28.4%

Display & Packaging

18.5%

Others

7.4%

Tools, Equipment & Technology

8.1%

Jewellery Parts & Accessories

16.2%

Jewellery Materials

14.9%

Services

6.5%

Wholesaler / Trading

22.9%

Online Shop 

4.6%

Private Collector

2.5%

Others

5.5%

Jewellery Designer

6.5%

Importer / Exporter / Distributor

21.3%

Retailer (including Department Store)

13.6%

Manufacturer / Supplier

18%

Buying Agent

5.1%

Owner /Director / 
President

48.5%

Manager

19%

Sales & Marketing

15%

Buyer / Merchandiser

8.5%

Others

9%

Source: Data from visitor registration form

Source: Data from visitor registration form

Source: Data from visitor registration form

Additionally, visitor survey statistics show that the top five products visitors were looking 
for at JGTD are: 

1 2 3 4 5

VISITOR DEMOGRAPHICS

Diamonds
Fine 

Jewellery
Coloured 

Gemstones

Tools, 
Equipment & 
Technology

Gold 
Jewellery



WHAT THE BUYERS SAY

I have discovered a broad assortment of jewellery 
collections, and I have met suppliers from all over the 
world, including Italy, India, Spain and Turkey. 

Elias El-Sayegh of Sayegh Jeweller (Since 1935), 
Lebanon

It’s an amazing show. I have seen mostly modern designs, 
which I could actually introduce back home. Botswana has quite a big market for 
finished jewellery.  

Alyson Lucia Mazai of Velucia Jewelry, Botswana 

JGTD was exactly the show that I needed. As a buyer, I would say that my Dubai trip 
was a success since I found two new suppliers from whom I purchased good-value 
products at fair prices.  

Savvas Samourakis of Savvas Samourakis Jewellery, Greece 

I found new exhibitors who offered their latest collections and I met with old suppliers 
who presented new things that I could try. It was a good experience once again.  

Varouj Chilinguirian of Varouj Jewelry, Cairo, Egypt

I am impressed with the gemstone showcases and the latest jewellery-making 
technologies. I also connected with chain-makers from Italy. As a designer and an 
independent brand, to see what is out there and what other options I can consider is 
very important. The fair is rich with that.  

Yolanda Yara Miguel Cunjuca of By Yara, Luanda, Angola

This show has been a total success for me. I discovered new suppliers and new product 
lines that I have been looking forward to getting into, so it’s been very interesting.  

Mateo Rafael Barba Da Silva of JD Medallas, Guayaquil, 
Ecuador

   The fair is easy to explore and clearly segmented 
into different sections. I discovered a wide range of 
jewellery collections curated from around the globe, 
from Turkey, Italy, Singapore and Hong Kong to name 
a few.  

Blanca Luzia Do Amaral Soares of Blanca Leone 
Jewelry, São Paulo, Brazil



At JGTD, we came into contact with buyers from 
countries that we rarely reach. We gathered interest 
in particular types of products, which also gave us 
the impetus to develop new references.  

Alice Alessi, Board Member at Alessi Domenico 
Spa, Italy

The show for us is good. At the exhibition, our 
strategy is not to make sales but to do networking and 
marketing, showcase our products and then take potential 
future orders. We met with buyers from Dubai, Doha, Bahrain, 
Switzerland, Singapore, Australia and Israel, among others.  

Shreyans Dholakia, entrepreneur and brand custodian at Shree 
Ramkrishna Exports (SRK), India

We met with serious buyers and they like our coloured gemstone 
layouts.

Jose Miranda da Costa Jr and Cam Li Miranda of Miranda Gems e Mine Ltda, Brazil

I am very happy that I joined JGTD. I met a lot of interesting people who are interested 
in buying my collections. No photography, no video-recording – just people who have 
their own shops and who came to the show to buy.  

Ioannis Alexandris, Founder and CEO of Gemolithos Group GmbH, Germany

This is the second time that we are in this show. We did very 
well the first year, and we did better this year. The clientele 

is very serious here. Everybody has a purpose and they 
are fulfilling it.

Tousif Ausaf, CEO of Precious Pebbles Inc, US

    This market has a lot of potential for Colombian 
emeralds. People are looking for different types of 
goods in different qualities. Since the customers are 
coming from different places, they all have different 

preferences.

Guillermo Galvis, President of 
ACODES (Colombian Emeralds 

Exporters Association), Colombia

WHAT THE EXHIBITORS SAY

PHOTOS & 
VIDEOS


